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The emergence of the Internet has brought about a radical revolution to people's 
life and work. As well makes it a reality of the e-commerce development, and brings 
people the habit of shopping on the Internet. E-commerce is changing people's 
lifestyles. In the 21st century, e-commerce has become a characteristic of the ages. 
The commercial development of the Internet has promoted the rapid 
development of e-commerce, and vice versa, e-commerce growth has brought great 
business opportunities. At present, as the rapid development of e-commerce, many 
models have been developed, while in China, the regional e-business has just begun to 
rise.  
Therefore, in order to use the technology of network, we try to develop an 
appropriate e-commerce system. Our target established in Xiamen city is to serve the 
local citizens. The main question we exploring and researching is how to put the 
physical stores on the Internet, which is a new but hard work. 
In this paper, I set off from the theory of e-commerce, illustrating its origin and 
development, introducing its e-commerce models as well as some cases. It also 
described the implementation of the e-commerce in detail, including theories of online 
payment, online banking, Internet marketing, logistics and e-business security and 
supervision and so on. After that, the WebGIS is also introduced, and applied to the 
e-commerce system. Auxiliary，we also draw in the three-dimensional virtual 
panoramic, electronic maps, to support the e-commerce system. And this is the 
innovation of this paper. In previous e-commerce, shops are mostly virtual, on the 
contrary, we correspond geographical entity with the shop on the internet one by one, 
and give a real three-dimensional display of the geographical environment. By doing 
this, it enhances the authenticity of the net purchase. Finally it introduces the design 
and implementation process of the system, we follow a software engineering approach 
in the development process; and in the team management process, we apply to project 
management. 
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交易规模达到 12500 亿元人民币，未来两年中国 B2B 电子商务规模将继续高速增
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